1/29/2021

“Why don’t they just
do what we tell
them?”

Risk Communication in
the time of COVID-19

SARAH BAUERLE BASS, PHD, MPH

TEMPLE UNIVERSITY, COLLEGE OF
PUBLIC HEALTH

DIRECTOR, RISK COMMUNICATION
LABORATORY

Agenda

1. Risk Perception and Behavior

2. Risk and Crisis Communication
3. Risk Communication and COVID-19
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“Modern technology being what it is, there’s
a good chance it won’'t work anyway.”
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y Creates an Important Divide
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PUBLIC OUTRAGE

RISK PERCEPTION AND ACTUAL HAZARDS

TERRORIST ATTAGK

Factors that
affect risk
perception

ACTUAL HAZARD

TRAFFIC ACCIDENT

Public estimation of the risk

Characteristics
of the risk c“:{“u‘,’? :.'iﬁ'"

. Voluntary = . Coercive (involuntary)

- Natural - Industrial

- Not to be feared - To be feared

- Known « Unknown

- Controllable by the - Controllable by others
individual - Managed by an

- In the hands of a reliable unreliable source
source - Managed in an

- Managed in a irresponsible way
responsible way
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Control and Choice

New and “Exotic”
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Possibility of personal impact
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Concentration of COVID-19 Cases
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Trust and Fairness

COVID-19's Devastating Impact
On African Americans

African American share of state/city populations
and COVID-19 deaths (as of Apr 06, 2020)

W Share of state/city's population M Share of COVID-19 deaths

Louisiana I
Illinois I
Michigan _41%
North Carolina I >

Sources: 2010 Census, respective state/city health departments

®@0O6 Forbes statista%
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Process

Health, Risk
and Crisis
Communication

Distinction
Among Terms

No Vaccine

Limited Supply
Healthedre Warkers
and Long-Term Care

Additional
Supply

Other priority groups

Broad ..gupplw,r

General Population
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Health Communication

¥ (€ Original Artist
Reﬁr_o‘ducﬂon tights obtainable from
wany CartoonStock.com

" He has excellent communication skills. "

15
Risk Communication
THIS IS THE CAPTAIN
SPEAKING. IS THERE A RISK
COMMUNICATION EXPERT ON
16
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What is Risk Communication?
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Crisis Communication
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‘E"'-r
Huge Mess \
doW Factors that Affect
ME“:-"!"_ Processing
Information in a
Crisis

Avoid a Catastro hﬂ_

19

We are emotional people...

The Limbic System regulates our
emotional responses
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People who are upset ...

Mental Noise...

This mental noise
reduces the ability
to process and
retain information
by 60%
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Perceptions of Risk

People who are upset have perceptions of risk ...

that are often very different than those of
technical experts.

23
What will people trust?
Honesty,
Openness
Dedication,
Commitment Expertise
15 —20% 15 —20%
Empathy and Caring
50%
Within The ”
First 30
Seconds!
24
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How does the public deal with uncertainty?

?
TRUST

Benefit

Control

Fairness
Options
Catastrophe
Natural
Familiarity
Children
Dread
Symbols

Source:

Vincent Covello,
Center for Risk
Communication

N
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Trust
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WHO DOES THE PUBLIC BELIEVE?

Doctors at a renowned university

Local Doctors

Doctors at CDC/NIH

Surgeon General

Doctors at local health department

Friends/family
Local officials

State officials

Federal officials

Media

Industry — Pharmaceutical + for profit

Politicians

Source Credibility

Think about this in the context of COVID-19

26

1/29/2021

13



1/29/2021

What
happens in
the absence
of that
authority?
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COVID-19 Perceptions and Behaviors

28
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CLOSED
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=V 1D | Health Alert:
2219 | Coronavirus Disease 2019 (COVID-19)

You have traveled to a country with an outbreak of COVID-19 and are at higher risk.
COVID-19iis a respiratory iliness that can spread from person to person.

Messaging...

Stay Home
Stay home for the next 14 days and monitr your health.
Take your temperature with a thermometer two times

adayand watch for symptoms.

Symptoms

Hinesses have ranged from mild symptoms to
severeillness and death. Symptoms may appear
2-14 daysafter expasure,

e

MENIFEE

New. Better. Best.

CORONAVIRUS .}/

If you feel sick and have symptoms: Symptoms can include:

+ Call ahead before you go to a doctor’s offic 2
n:e;e,zené‘,’;‘,x ATOKCHERTS / Fever (100.4°F/38°C or higher)
+ Tlthe dotor bout your recent raveand @ STAY IN PLACE
your symptoms. b Cough
- Avoid contact with others. y\
m o Shortness of breath
+ Donot travel while sick.

DO YOUR PART: COVID-19
MULTCO.US/COVID19

TEMPORARILY
@ 2t/ CLOSED -

+ Playgrounds
@ « Skateparks

© MAINTAIN YOUR SPACE

Y

e COVER YOUR FACE

* Sports courts
and fields

9 £ Maintain a distance of 6 feet

For mora Information, plesse wisit: whwwltyofmerifes.usfcoronatiris

oo ese | 1904 Ha R | M, Calois 3280 | et i
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Media Coverace
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MEDIA USES VIRUS COVERAGE AS POLITICAL WEAPON

BREAKING NEWS

1. HYSTERIA!

31

Mixed messages (just to name a few)

Extent and spread

Flu analogy

Testing

Who is at risk

Masks

Stay at home orders
Vaccines will give you COVID

32
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COVID-19

All of these factors affect public response to COVID-19

Mixed messaging and poor communication

Time is not our friend
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Vaccine
Hesitancy

High demand . . Low or no demand
Vaccine
He5|ta.nc.y — vacine
What is it pecep
a nd What do vaccines
Vaccine
We kn ()W‘P deniers

Y

Vaccine hesitancy continuum
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Vaccine Hesitancy

Differences
between general
vaccine hesitancy
and COVID-19
vaccine hesitancy

Vaccine Hesitancy Falls

Percentage of U.5. adults who wouldfwould not get a
COVID-19 vaccine if it was free and deemed safe by scientists

¥ September M Decembear

S L
A i
."’J- =
20
15

Definitely Probably Probably not  Definitely not
Surveys conducted Aug, 20-Sept. 14 and Now. 30-Dec 8 of 1763 and
1,676 L.5. adults, respectively
Souwrce: Kaiser Family Foundation
@®e statista¥a

38
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Groups most likely to be hesitant

Figure 1. Percentage reporting they are not planning to
get vaccinated for COVID by Latino national origin group

Puerto Rican Mexican South American Central American Cuban

B Puerto Rican B Mexican 8 South American 8 Central Amencan 8 Cuban

Source: UNIDOS US Survey October 3-10, 2020 (Total N = 1,304) +/- 2.7%
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Variables Determining the Rate of Adoption of Innovations

#The degree to which aninnovation is perceived as better than the ideait

Relative supersedes.
3dVﬂﬂtﬂge 'El::&:%:ﬁ;r:elwd relative advantage of an innovation, the more rapid

sthe dcgr!! to which an innovation is -ceived as being consistent with the
existing values, past experiences, and neads of potential adopters.

#The degree to which aninnovation is perceived as difficult to und erstand and
use.

| sthe degree to which an innovation may be experimented with on a limited
basis. If an innovation i trialable, it results in faster adoption.

sthe degree towhich the results of an lnnovation are visible to others, The
wasier it {s for ind ividuals to see the restilts of an innovation, the more likely
theyaretoadapt.

41

1/29/2021

Types of Adopters

EARLY LATE
MAJORITY | MAJORITY

39 7% 397%

LAGGARDS

INNOVATORS

42
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WHAT STAKEHOLDERS
CAN DO

TO ENCOURAGE
VACCINATION

&

& L

make use Haalth plans and insurers can
and aducators can work of available tools and support provider efforts by
trai i
i 3
and prepare themselves for including purchasing, storage,
tough i

||ﬂ
]
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vaccine mandates, make it
more difficult to obtainvaccine  a

to be given in
locations such as pharmacies. and education campaigns.

43
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Risk
communication
strategies to
combat vaccine
hesitancy

Experts vs.
Lay People

1/29/2021
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Fear as a Powerful Motivator

Take Away...

PREPARED

Check out guidance from the Public
Health Institute:
https://www.phi.org/thought-
leadership/communicating-about-the-
covid-19-vaccines-guidance-and-sample-
messages-for-public-health-practitioners/

23



CORONAVIRUS DISEASE 2019

(COoVID-19)

COVID-19 vaccines will
be an important tool to
help stop the pandemic.

CDC Toolkit (only aimed at healthcare workers right
now): https://www.cdc.gov/vaccines/covid-
19/health-systems-communication-toolkit.html

COVID-19 Vaccination*
Communication:

Applying Behavioral and Social Science
to Address Vaccine Hesitancy and
Foster Vaccine Confidence**

Wen-Ying Syhia Chou, Ph.D., M.PH.," Cattin E. Burgdorf, Ph.D.2
Anna Gaysynsky, M.PH.," Christine M. Hurter, Ph.D.2

" National Canoer sfiute, Naboral it of Healt )

Perving, N
JONID-16 vaccnes

oy pecpie cescrte hem.

o € roport may neoc 10 0o e 25 P ot becomes avalable

|
https://obssr.od.nih.gov/wp-

content/uploads/2020/12/COVIDReport_Final.pdf

Remember
to...

Meet people where they are

S .elz1la | Clearly explain the vaccine process

“i=ozlie Prepare for discomfort and distrust

Build relationships with trusted
messengers in communities

Name racial equity explicitly

1/29/2021
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Coronavirus

Communication
and Relationship
to Risk
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Thank you!

Sarah Bass
215-204-5110
sbass@temple.edu
Twitter: @SarahBassPhD

Risk Communication Laboratory

Communication

TEMPLE UNIVERSITY Lab

https://sites.temple.edu/turiskcommlab/
n Temple University Risk Communication Lab
*" @TURiskCommLab

S5 TURiskCommLab
vou@® https://www.youtube.com/channel/UC_nwH1fTsI6Amj8TLjo2JyA
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